Introduction
The concept of CSR has evolved from social issues to social responsiveness and has been developed over the decades to social responsibility. Some categories of social responsiveness (economic, legal, ethical, and discretionary) started with Carrol (1979) and the agency theory (Friedman, 1970) , continues, in nowadays, with stakeholders theory (Freeman, 1984 , Donaldson and Preston, 1995 , Jones, 1995 and resource-based view of the firm approach (Hart, 1995 , Baron, 2001 , McWilliams et al. 2002 . The concept was incorporated into the companies' strategies and become a bottom line for most of them. Also, international institutions have developed indicators in order to offer guidelines for reporting the achievements in this direction (Global Reporting Initiative -GRI, UN Global Compact, ISO 26000). By integrating the CSR core subjects into the day by day business strategies, companies will drive to the final goal: sustainable development.
What are the meanings and the results of Corporate Social Responsibility (CSR)?
McWilliams and Siegel (2001) 
ISO 26000 -benefits and diffusion
Facing the challenges generated by CSR, companies have to integrate all actions into a Report in order to emphasize the steps that they have made in order to become more responsible. Most of them already use GRI Report or UN Global Compact to share their achievements in terms of CSR. But, recently the International Standard Organization has launched ISO 26000 a standard for CSR that "aims to assist organizations and their network in addressing their social responsibilities (SR) and providing practical guidance related to operationalizing SR, identifying and engaging with stakeholders and enhancing credibility of reports and claims made about SR" (Castkaa and Balzarovab, 2008) . More than that, ISO 26000 will be able to: (1) create value for the organization and for the others; (2) increase, decrease or transform capital (financial, human, social, natural, intellectual); (3) emphasize performance results and improvements; (4) enhancing credibility; (5) attract investors.
In 2014 International Standard Organization has published Discovering ISO 26000 -Guidance on social responsibility in order to offer stepping stone for companies who wants to benefit from operating in a social responsible manner. Figure  1 offers an overview of ISO 26000 clauses, priciples and core subjects (clause 6). ISO 26000 allows "guiding companies on their path to sustainability as well as any shortcomings and gaps that need to be filled to be identified" (Hahn, 2013) , provides the "missing link" that can allow your organization to convert its environmental management system into a truly integrated sustainability management system" (Pojasek, 2011) , offer a settlement on a new institutional practice (Helms, Oliver and Webb, 2012) , and could be a meaningful instrument of governance if it helps "organizations to better implement responsible management practices" (Hahn and Weidtmann, 2016) . Balzarova and Castka (2007 , 2008a , 2008b have been preoccupied to develop a set of steps or processes in order to contribute to standard development. On one hand, stakeholders have to "eliminate issues that are controversial and undesirable; link and integrate the standard into a network of other documents and ISO standards; seek consensus by highlighting areas for further dialogue or by addressing their exclusion from the standards development, reinforce issues that are important; and improve the content of the new standard." On the other hand, implementing the standard ISO 26000 will not be easy. have made some prediction about ISO 26000 diffusion based on the companies networking and less on cost/benefit analysis. Table 2 . Prediction of ISO 26000 diffusion  First adopters of ISO 26000 will be SR-oriented organizations where the cost of implementation will be offset by the perceived benefits of doing so.  Companies will adopt ISO 26000 if it is recognized by their most salient stakeholders.  ISO 26000 will be favored by companies involved in networks with long-term partnerships.  Companies that adopted international management systems standards and similar frameworks in the past will be more likely to adopt ISO 26000.  Multinational companies (MNCs) will adopt ISO 26000 to seek legitimacy of their internal SR policies.  Multinational companies (MNCs) that adopted ISO 26000 will require ISO 26000 in their networks.  Organizations aiming to join MNC networks will adopt ISO 26000 to compete for contracts and opportunities to join the network.  National adoption of ISO 26000 will be higher in countries where the standard is supported by the government.  Organizations competing for governmental contracts in countries with governments supporting the social responsibility agenda, will adopt ISO 26000 to demonstrate their social responsibilities.  Domestic diffusion of ISO 26000 will be dependent on the coercive pressures of key agents in each country. Source: Implementing ISO 26000 will bring benefits for all industries and for all stakeholders (from shareholders, to costumers and investors). MIT Sloan Management Review (Unruh et al. 2016) and BCG have conducted a global survey of managers about corporate sustainability. As a results, industries like chemicals, industrial services, energy and utilities, automobiles have a sustainability strategy and maybe will be more interested in implementing ISO 26000. More than that, these types of industries have a higher capacity of diffusion based on their networking, on one hand, and they must implement anyway some specific standards, on the other hand. In conclusion, approaching of CSR through ISO 26000, at micro-level, will drive to the possibility to maximize the firm contribution to sustainable development, at a macro-level.
